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Critical Sustainability Factors and Differences of Consumers in

Germany and South Africa when Purchasing Clothing

Conceptual Framework

Social Equity This project aims to provide critical areas the clothing industry

should focus on when implementing sustainability efforts that

meaad  POverty alleviation efforts
e MEntal and Physical Wellness Efforts

Efforts Towards Equality of Education

are related to the seventeen United Nations (UN) sustainable
development goals (SDGSs).

» Problem: Lack of clarity regarding which sustainable efforts
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within the clothing industry critically influence consumers’

buying behaviour towards specific products.

Crass-Cultural Differences

Gender Equality Efforts
Efforts to Reduce Inequality in Society /Countries

» Lack of alignment or measures between the UN's SDGs
P South Africa and clothing retailers‘ sustainable efforts.

Efforts Towrds Safe, Inclusive and Resilient Human Settlements

» Theories: The 3 E’s of sustainability, namely, environment,
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economy and equity (social equity) are linked to the UN's 17
SDGs.

Efforts Towards Justice and Inclusivity in Societies Actual Purchase

Clothing Categories

» Intention-behaviour gap, will analyse the consumers’

purchasing behaviour and distinguish between the intention
to purchase and the actual sustainable purchases of

= oUstainable Agricultural Efforts T
mmd Preservation of Water and Sanitation
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— Germany consumers (Carrington 2010)
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Presrvation of Energy ( Intention Diffi:rence Questions Paper 1
N & 1. Which UN sustainable development goals influence
- Efforts Towards Climate Change A Bahaviour

consumers’ willingness/intention to purchase clothing?

- South Africa 2. Which UN sustainable development goals lead to influencing

Reduce use of Plastic: Conservation of Oceans, seas

consumers’ actual purchases in retail?
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3. What is the consumers’ intention-behaviour gap between the

Actual Purchase

Protectiontion of general ecosystym; halting willingness to purchase sustainably and the actual sustainable
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buying behaviour for clothing?

Clothing Categories

Questions Paper 2
4. What are the sociodemographic characteristics of consumers

purchasing clothing sustainably in South Africa and Germany?
Promote Economic Growth Throough Employment

and Decent Work for All 5. How do the UN sustainable development goals vary in

Germany influencing consumers’ willingness/intention and actual
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Resilient & Innovative Infrastructure with Sustainable purchases of specific clothing categories

Industrialization (Supply Chains)

6. What are the cross-cultural differences in the Intention-

Behaviour Gap between Germany and South Africa?

Cross Cultur al Difference
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33 E south Africa Ideal Possible Partnerships
Collaboration/Partnership Efforts to Stregnthen ' -
Sustainable Efforts =
Clothing Categories .
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